
Experiential Marketing 
Live it.  Breathe it.  Apply it. 



Who is in the Audience?
Host Port Festival organizers, Event planners, marketers

• Great Lakes West Coast
• Gulf Coast East Coast

Ship Captains and Ship Program Managers – help engage the visitor
• US and Canada Europe

Other



Welcome
What is Experiential Marketing? 



Experiential marketing is all about creating a 
compelling, impactful experience for your visitor. Think 
of it as a journey.   It should be one that is memorable, 
on-brand and motivates the desired engagement with 
your company. This is why it’s crucial to understand 
what will pull them from the aisle into your space that 
results in your next big win.

This is not wishful thinking. It is possible—and 
engagement is the key.
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Questions?



Tall Ship Festival Examples

• Climbing the mast for the best day ever! Personal engagement with 
the ship, and the ship’s company 

• Acting on a bucket list item to sail away – XYZ Company makes it 
happen



Questions?

• Experiential Marketing has always been there – we 
just didn’t define it as such.  Talk about its rise in the 
media mix.  What percentage of our marketing dollar 
should go towards these efforts? 



Questions?

•Our audience tends to be 50+ but we’d like to reach 
12 - 18, and 18 - 30 – we are looking for ways to reach 
Gen X and Gen Z.  How are you breaking the code?

•What are the new rules of engagement - social 
content - peer-to-peer - who are they and why should 
we care?



Questions?

• Breaking through the clutter - we know that ”heart 
sells” better than “hard sells” - how are brand 
partners differentiating themselves? Can you give us 
some examples? 


